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Technical information

ALL ADVERTISING AND/OR COMMUNICATIONS USING THE
LOGO MUST BE SUBMITTED TO PRODUCT OF THE YEAR™ FOR
APPROVAL AT LEAST ONE WEEK IN ADVANCE.
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The Golden Rules

A

All advertising and/or communications using the logo must be
submitted to Product of the Year™ for approval at least one
week in advance.

The logo must be consistent wherever it appears — using
established color, font and shape as provided by Product of
the Year™.

The logo must always be accompanied by:

1. The number of consumers voting in the Product of the
Year™ survey

2. The category that it won

The unique factor of this award is the number of
product sectors in which it operates. This means

that all work leveraging the logo is complementary. It
builds the Product of the Year brand, making it more

valuable to the winners.
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The information that
must accompany
the logo

The following information must be communicated in any forms of
advertising/communications referencing Product of the Year whether
with or without the logo:

A The wording “Survey of 4,000 people by Kantar.”

B The Category your product won, (e.g. Winner Pet Food Category.)

If the claim “Product of the Year” is in Voice Over, it must be
accompanied with the category the Product won also in VO. If the
Product of the Year logo appears with no VO, then the category can
appear in text only alongside the logo.

C It should appear as follows (with the exception of a category name
change) wherever the logo is used.

“Winner Pet Food category. Survey of 4,000 people by Kantar.”
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Claims/statements about
product of the year winners

Any use of a comparative statement must be factually correct if utilizing
the Product of the Year survey as the source for such statements. Any
claims or comparative statements must be clear that it is referencing the
Product of the Year survey as its source and must be substantiated by the
Product of the Year Kantar methodology.

e.g. Any claims of “No. 17, “the best”, “the leading” etc. can only
be made when clearly identifying that it is “No. 17, “the best”, “the

leading” etc. in the specific category defined by product of the year.

Stating the number of people voting:

A Claims must clearly state the total number of people in the
survey (e.g. 4,000.)

B Youmay be able to use the terms “thousands of people”, and/
or “thousands of men” and/or “thousands of women.” We define
thousands in this case as at least two thousand and one and this
information is available on request.



You should review any claims/statements you

make with your counsel for compliance with
these guidelines and with applicable law.

If other claims or comparisons are made which arise out of or are

based on other information, this detail must be separately and distinctly
represented to the public in a clear manner so as to avoid confusion as to
the source of the claim or comparison.

l.e. It should not be placed next to any
Product of the Year™ survey information
unless clearly distinct from such information.
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Cross - Selling

The logo must only appear on or alongside the product that won the
category. If any advertising covers multiple products in the same range,
it must be made clear that the award has only been given to the winning
product. Any inference that it was awarded across the whole range is
prohibited. The logo cannot be put on another product — even if the
winning product is referenced.
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Duration of Use of the
Name and Logos

The usage term for the Product of the Year logo is 24 months (2 years.)
This begins FEBRUARY 12, 2026 at midnight until FEBRUARY 11,
2028, by which point it must be removed from all communications and
packaging.

It is a condition of your license that all advertising, point-of-sale materials
and promotional packaging featuring the logo is removed by that date.
Every use of the logo must specify that the Program Year for your winning
product. In this case 2026 in order to distinguish it from 2025 winning
products.

We will allow for sell-thru of any product
featuring the seal on packaging in 2027.
However, we ask that you make every effort

to phase out this packaging to meet the
FEBRUARY 11, 2028 DEADLINE.




The right way to
reproduce the logo

A When reproducing the logo on a white
background, this is the correct format:

When reproducing the logo on a patterned or colour background,
this is the favoured format:



The wrong way to
reproduce the logo

CANADA 7, CANADA

BY CONSUMERS BY CONSUMERS

Don’t change the Don’t change the Do not remove the
colour of any part shape of the logo or white border
of the logo drop any copy

@ vt
0>
Don’t change the

order colour or

CANADA thickness (except CANAD Don’t use
BY CONSUMERS as provided on the B"”"S””ER;AX the logo out
preceding pages) of its box



Technical Information

The logo must be reproduced in
one color only:

A

Where 4-color process
Is used, the logo may be
reproduced with these
values:
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PANTONE® 199C

When being used
digitally, the logo may be
reproduced with these
values:

R= 207
V=16
B= 58

The Product of the Year™ logos (English, French and Bilingual) will

be sent to you by the Product of the Year™ Team.

GOTHAM

only produced in black & white.

It is recommended that the accompanying copy uses the font family:

The logo must always be reproduced in colour, unless the media is



ALL ADVERTISING AND/OR COMMUNICATIONS USING THE
LOGO MUST BE SUBMITTED TO PRODUCT OF THE YEAR™ FOR
APPROVAL AT LEAST ONE WEEK IN ADVANCE.

Contact

ANGELA JONES, VINI_\IY POLIMERA,
National Account Executive Senior Brand Consultant
Product of the Year Canada Product of the Year Canada
416-722-6648 647-270-4137
ajones@ensembleig.com vpolimera@ensembleiq.com

Connect with me Connect with me


https://calendar.google.com/calendar/u/0/appointments/schedules/AcZssZ3EcEu_i0ssT5B2XzW1Nhg3tnUy7AdpClF-RFz-_L2AGSnxv4EDMI-6WA9rOG8wbxWVDYz1Lid9
https://calendar.google.com/calendar/u/0/appointments/schedules/AcZssZ3_qH9IUm45wZVnbmUA6qQ1w2FBUOvSPF96mGqmaksX1gdGLCKDRsdzdFbM8Fat2qc0_jnFskr5

